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Instructions for the Candidates
1. Write your roll number in the space provided on the top of this page.
2. This paper consists of fifty multiple-choice type of questions.
3. At the commencement of examination, the question booklet will

be given to you. In the first 5 minutes, you are requested to
open the booklet and compulsorily examine it as below :

(i) To have access to the Question Booklet, tear off the paper
seal on the edge of the cover page. Do not accept a
booklet without sticker seal or open booklet.

(ii) Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be given.

4. Each item has four alternative responses marked (A), (B), (C)
and (D). You have to darken the oval as indicated below on the
correct response against each item.

Example : A B C D

where (C) is the correct response.

5. Your responses to the questions are to be indicated in the OMR
Sheet kept inside the Paper I Booklet only. If you mark at any
place other than in the ovals in the Answer Sheet, it will not be
evaluated.

6. Read the instructions given in OMR carefully.
7. Rough Work is to be done in the end of this booklet.
8. If you write your name or put any mark on any part of the OMR

Answer Sheet, except for the space allotted for the relevant
entries, which may disclose your identity, you will render yourself
liable to disqualification.

9. You have to return the test OMR Answer Sheet to the invigilators
at the end of the examination compulsorily and must NOT
carry it with you outside the Examination Hall.

10. You can take away question booklet and carbon copy of OMR
Answer Sheet soon after the examination.

11. Use only Blue/Black Ball point pen.
12. Use of any calculator or log table etc., is prohibited.
13. There is no negative marks for incorrect answers.
14. In case of any discrepancy found in the Kannada

translation of a question booklet the question in English
version shall be taken as final.
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MASS COMMUNICATION AND JOURNALISM
Paper – II

Note : This paper contains fifty (50) objective type questions. Each question carries
two (2) marks. All questions are compulsory.

1. ‘Bridal mantra’, a newly-launched
magazine is a sister publication of

(A) Times of India

(B) The Hindu

(C) Deccan Herald

(D) Indian Express

2. Mix-up of different type faces is

(A) Dolly (B) Galley

(C) Pi (D) Serf

3. A series of articles involving public
interest are written to expose official or
unofficial lapses is known as

(A) Scoop

(B) Crusade

(C) Sledge

(D) Bull dog

4. Wiki means

(A) Slow

(B) Straight

(C) Quick

(D) Critical

5. Any artistic work protected under
Copyright Act is considered to be

(A) finite

(B) infinite

(C) quasi-legal

(D) partial

6. A piece of information that is used in a
news story to refresh reader’s memory
is known as

(A) Flash

(B) Tip

(C) Pad

(D) Tie-back

7. The concept of objectivity in news is
derived from

(A) Science (B) Philosophy

(C) Religion (D) Politics

8. The study of foundations of
knowledge is

(A) Ornithology (B) Epistemology

(C) Oncology (D) Epigraphy

9. The 200th report of law commission of
India on ‘Trial by media : Free speech
and fair deal under CrPc 1973’
submitted to the law ministry by

(A) Justice Jagannatha Rao

(B) Justice R. K. Kapadia

(C) Justice Jagannath Mishra

(D) Justice J. S. Verma

10. The need for external validity of a study
is to make

(A) To avoid instrument decay

(B) Internal validity

(C) Judgement about questionnaire

(D) Generalization
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11. Cut from one sound to another without
breaking continuity is

(A) Seague (B) lead-in

(C) overlap (D) Harmonics

12. The process of working on sound after
studio production is known as

(A) Audio faders

(B) Audio sweetening

(C) RCA

(D) Continuity

13. If a significant life event is taken to study
a sample, it is known as

(A) Trend study

(B) Cohort analysis

(C) Panel study

(D) Blind-fold review

14. Non-spurionsness is one condition in

(A) Observation

(B) Causation

(C) Mysticism

(D) Unscientific research

15. Proceedings of parliament can be
reported by journalists which are truthful
and objective. Which article of the Indian
constitution grants this qualified
privilege ?

(A) 361 A (B) 354 B

(C) 153 B (D) 222

16. Bright means

(A) Lengthy editorial

(B) Short feature

(C) Critical letter-to-the-editor

(D) Sensational news item

17. Level C problem in Shannon and
Weaver model of communication is

(A) Semantic noise

(B) Technical

(C) Feedback

(D) Effectiveness

18. ‘Image up, word down’ is a reference to
the domination of

(A) film stars

(B) television

(C) celebrity culture

(D) company’s image

19. Drama is meant for

(A) Representation of reality

(B) Creating a sense of pride

(C) Hilarious anecdotes

(D) Subjugation of pleasure

20. Communication route in public relations
means

(A) Information to media

(B) Information to managers

(C) Information to public

(D) Information to customers

21. Figure behaviour in film is

(A) Expression of animals

(B) Movement of camera

(C) Lack of lighting

(D) Gory deaths

22. Film noir refers to subjects of

(A) Tragedy

(B) Off-beat

(C) Anti-hero

(D) Crime and mystery
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���0�'2��
�� -��)�� <	��2������ "� <	���� 	
���

)
����52����.
�,7�Q� (R)� H� ��&���0�'2����� (

������� � h������"
)
����	����$ ����D	���
��	�I&�����<	��2������"
<�����$��B
�(5��
.
(A) (A)�	��0�����(R)�C��8�����0�O
(B) (A)�	��0�����(R)�C��8�����0�O7�*���
�(R), (A)

�����$�D���-	���V
��
�
(C) (A)���0�O7�*���
�(R)�<��0�O
(D) (A)�<��0�O7�*���
�(R)���0�O

29. �����,&���� (A) � H� b���� {
O��� �
�8� :
652�2��5����	�� ���(�4$2������"� h(�4j	� 0����5"�
	�D8��	��<2�0�O-���	����$ ���21�
����1�0�	�D������
�5 ��'�5#�(��	�D.�O	��2�������'����0�0
�)
� �	
.
�,7�Q�(R)�H����(�4$�b��$2
�	������ b�

B
�(5����	����$ ��7��������1�E��	��
�5 ��'�5#�(��	�D.�O	��2�G2
�� ����F0��	��
���DE��	52�!)�����.
(A) (A)�	��0�����(R)�C��8�����0�O
(B) (A)�	��0�����(R)�C��8�����0�O7�*���
�(R), (A)

�����$�D���-	���V
��
�
(C) (A)���0�O7�*���
�(R)�<��0�O
(D) (A)�<��0�O7�*���
�(R)���0�O



������� Total Number of Pages : 16

K-1415 7 Paper II

23. One Indian editor, V. N. Narayanan

resigned on the charge of plagiarism from

(A) Hindustan Times

(B) Times of India

(C) The Hindu

(D) Indian Express

24. One of the co-founders of Rediff.com is

(A) Ajit Balakrishnan

(B) Narayan Pillai

(C) Rajesh Jain

(D) Radhakrishna Menon

25. Theories of selectivity focus on

(A) source

(B) message

(C) channel

(D) receiver

26. Assertion (A) : The global village

facilitates information flow as village in

the remote areas can access

information.

Reason (R) : The Asian countries lose

their treasure of wisdom as access to

information paves the way for losing

their identity.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

27. Assertion (A) : Many developmental
models have not yielded results as they
are not properly implemented in India.

Reason (R) : Since many
developmental models are not
suitable to India, they have failed to
yield results.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is
not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

28. Assertion (A) : Ethics are only
guidelines to be followed by journalists
and they cannot be enforced upon them.

Reason (R) : Any profession needs to
follow ethics as they enforce a
discipline in the work.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is
not the right explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

29. Assertion (A) : Traditional media have
relevance in the 21st century as large
sections of the population who are
illiterate need to be educated.

Reason (R) : Television can be a
good substitute to traditional media as
illiterate population require
entertainment.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is
not the right explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true
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30. �����,&����(A)�H�0���"�	�O	�)5$(��P���	�L(
2������"
0 � I&���� b2�&�� �� �
�1�2 �G2
� -�� �$��
�
!�����	����$ ��7� <	
��$(5�� 0�)�� �
�1�(
,
< 0���l�5 ��x&(�� �� 	�)������ <.�O����	��
	���_O	5��
%
�,7�Q� (R)� H� 0�	���� 	�O	�)5�5P���V
�����"
<	
��$(5(
,�-���$��
���5.�O-
����(5��j�0�I&���
b2�&�����
�1�2�����< 0���l�5 ��x&(���� 	�)�����
	
���
�2�	����	����"�(
� �'�(�$���	���
��%
(A) (A)�	��0�����(R)�C��8�����0�O
(B) (A)�	��0�����(R)�C��8�����0�O7�*���
�(R), (A)

�����$�D���-	���V
��
�
(C) (A)���0�O7�*���
�(R)�<��0�O
(D) (A)�<��0�O7�*���
�(R)���0�O

31. �����,&���� (A)� H� �5	�Eb�(�� �� ! .�2���
<���95U��	��� �5	�Eb�(������ (� ������v !
c?	
��Q�e�	�.�E�
���2��$�����"�)
� ����0���
.
�,7�Q� (R) � H � �5	�Eb�(�� � � ! .�2�� �
<���95U�2�� ��� *���K( 
����d	�� ���� g&2�� ��
�� �
�)5��J��	5�	
�	��0���� b������?	��2������"
�� !�	���
�.�*��K$ ���?	��2����<���95U��� ��
(� ������	�P�E���]��	�aE���	���
��.
(A) (A)�	��0�����(R)�C��8�����0�O
(B) (A)�	��0�����(R)�C��8�����0�O7�*���
�(R), (A)

�����$�D���-	���V
��
�
(C) (A)���0�O7�*���
�(R)�<��0�O
(D) (A)�<��0�O7�*���
�(R)���0�O

32. �����,&���� (A)� H� �������1�E��	��� ����K��
��$(�
J�
�����"�	�����l-1���(�$����	����$ ��7
<��(
,�����K+� ���
�	������ b�
�D����0���
.
�,7�Q�(R)�H��������1�E���	�D.�O	��	���2� W���
��A�������� (�@���2������"� �����-8��	����$ ��
?&��=������2���������0�'(�0�E$2
�? @��(�@���2������"
	�����	�D8�
����	����-
��.
(A) (A)�	��0�����(R)�C��8�����0�O
(B) (A)�	��0�����(R)�C��8�����0�O7�*���
�(R), (A)

�����$�D���-	���V
��
�
(C) (A)���0�O7�*���
�(R)�<��0�O
(D) (A)�<��0�O7�*���
�(R)���0�O

33. �����,&����(A)�H�?&��=���	����9�2�����
(� 8��!���	� 0
�< 0�Q5E
��� ��(�E

6�O0
������������+��2�(
�,��252��&��
.
?�������������+��2�	����"�0�8
��
��(��j
(5�������<2�0�O-�
.
�,7�Q�(R)�H�(5������2�����< 0�Q5E
2���
��������+��2�	����"���� &'���5��	��.
< 0�Q5E
2������������+��2�	����"
)�0
��L����8�
��<0��O0��	���	�D2�E	
 ���

��'Q5�h(�4j.
(A) (A)�	��0�����(R)�C��8�����0�O
(B) (A)�	��0�����(R)�C��8�����0�O7�*���
�(R), (A)

�����$�D���-	���V
��
�
(C) (A)���0�O7�*���
�(R)�<��0�O
(D) (A)�<��0�O7�*���
�(R)���0�O

34. ��	��	�DEj2������$����j����5
�,�)� 0�2������"
��$�D���(�'	�D���2�&�����2�����&�$.
I. 	����	
i����-(
 II. <$	��

III. ��I��(���j IV. �.5E��
(A) II, I, IV, III (B) I, II, IV, III
(C) II, IV, III, I (D) II, III, I, IV

35. �5�̀ ��
JL>���	��*(51�	5H�(
� ��'2������"���$�D��
(�'	�D���2�&�����2�����&�$.
I. v'L9��B5'8�(5�> 2��(5�
�J��
�1���
II. 	5�M�]��*^��<	
��$(5
III. ����
\[
8���
�1���]��
�3+��
IV. �
�3+���	�D�
�,�
(A) I, II, III, IV (B) I, III, IV, II
(C) II, I, IV, III (D) I, IV, II, III

36. <��0�A(
 ,� ! ����	�� (
������ < 05�5z����
�� s��
2������"���$�D���(5�5���(�'	��2�&����
2�����&�$.
I. ? ����5O1�������
'���?���>��O[�
II. ? ����5O1������[
�(�	���O�(
�1���]

��������
III. �5��l<�
\��:�-��3���(5�� �̂�
��]
IV. ~h�Dl�5O�p(��?���>��O[��^5��

B5'8�(5�> 2��8
	�
��	
� [�
(A) II, IV, III, I (B) II, I, IV, III
(C) II, I, III, IV (D) II, III, IV, I
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30. Assertion (A) : The study of intercultural
communication is important for a country
like USA as it wants to expand its
business activities in the third world
countries.

Reason (R) : The third world countries
do not focus on intercultural
communication as they do not have
the capacity to extend their business
operations in the USA.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

31. Assertion (A) : Public relations practice
is aimed at boosting the image of the
company in the public.
Reason (R) : The methods adopted
by public relations practitioners are
doubtful and people do not believe
them, it is difficult to boost the image
or the company.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is

not the right explanation of (A)
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

32. Assertion (A) : News means
entertainment for television medium as
it has re-defined the concept.
Reason (R) : Journalists now-a-days
do not find time to report serious
stories as television medium shuns
such stories.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

33. Assertion (A) : Internet access is
resulting in misuse as seen in the recent
years and stringent laws are required
to curb its misuse.
Reason (R) : Laws cannot control the
misuse of internet and citizen
education is the best way to curb
internet misuse.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

34. Identify the correct sequence of four
stages of diffusion of innovations
I. Persuasion II. Knowledge

III. Confirmation IV. Decision
(A) II, I, IV, III (B) I, II, IV, III
(C) II, IV, III, I (D) II, III, I, IV

35. Identify the correct sequence of radio
stations being established.
I. British broadcasting corporation
II. Voice of America
III. United Nations Radio
IV. Radio Moscow
(A) I, II, III, IV (B) I, III, IV, II
(C) II, I, IV, III (D) I, IV, II, III

36. Identify the correct sequence of
International Organizations that came
into existence chronologically.
I. International Press Institute
II. International Telecommunications

Union
III. Non-aligned Media Conference
IV. Asia-Pacific Institute for

Broadcasting Development
(A) II, IV, III, I (B) II, I, IV, III
(C) II, I, III, IV (D) II, III, IV, I
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37. [
�(5 �(5#��
2����(5����50��(��PN(�L>��
��$�D���(�'	�D���2�&�����"�2�����&�$.

I. �� L�25'^�� 	
 \����]� c<���5^����
�
i�
1���e�*O(�>

II. ? 3�����[
�25'^��*O(�>
III. ���	
\�����
���[
�25'^��*O(�>
IV. [
�(5 ��
2��O�
��$�<@5$L�*^�

? 3�D�*O(�>
(A) III, IV, II, I (B) II, III, I, IV

(C) I, II, III, IV (D) II, I, IV, III

38. 65��0��������'(��V
��5'�� W����(
�����
	505E��&'(
2������"���$�D���(�'	�D���2�&����
2�����&�$.

I. 	
�85'���2��
��[�
II. B5 B
�)
�5��:
III. 	
�85'���(
��$����
IV. ~h�DL(��-�����
(A) I, II, III, IV (B) III, IV, II, I

(C) II, III, I, IV (D) III, II, IV, I

39. ��L>�-I<���"���L>�-II �
� �2
�)
� ��$�q
��WX -I ��WX -II

�����,&���7�� �����������	
&�
"�����"��	��

a. &	
��&�(��'�� 1. �_��0
���&'(
����O	��
b. <�5���P5��(
�� 2. �5	�Eb�(����&'(
����O	��
c. p����	
������ 3. <W	�I�g���&'(
����O	��
d. Q
���
������ 4. �5O(����&'(
����O	��

�� ��
#�������Y��	
:NZ�[�H

a b c d

(A) 4 3 1 2

(B) 3 4 2 1

(C) 4 1 2 3

(D) 4 2 1 3

40. ��L>�-I<���"���L>�-II �
� �2
�)
� ��$�q

��WX -I ��WX -II

C,�\
 :N ],*
7,#�����	�
���N

a. ��S ��� 1. 	
��8��̂ 5����P��<����

b. R�85 2. (��
;> 2��`�����

c. P5����� 3. �
�!��]��C�A

d. �
��;�D 4. �
>��C)
8��*^��[
\	�M�]

�� ��
#�������Y��	
:NZ�[�H

a b c d

(A) 4 2 1 3

(B) 4 3 1 2

(C) 4 1 2 3

(D) 3 2 1 4

41. ��L>�-I<���"���L>�-II �
� �2
�)
� ��$�q

��WX -I ��WX -II

&�
�� ",#,��^]�;Z

a. b�5�� 1. @5	��]������O���]

b. 	���
�h�D 2. *05��

c. <	
��$(5 3. (
�O�8
�

d. ? 8
���
�h�D 4. !�5E	�D

�� ��
#�������Y��	
:NZ�[�H

a b c d

(A) 1 4 2 3

(B) 3 1 2 4

(C) 4 3 2 1

(D) 3 4 1 2
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37. Identify the correct sequence of legal
framework of telecom Acts.
I. The Telegraph Wires (unlawful

possession) Act
II. Indian Telegraph Act
III. The Wireless Telegraph Act
IV. Telecom Regulatory Authority of

India Act
(A) III, IV, II, I
(B) II, III, I, IV
(C) I, II, III, IV
(D) II, I, IV, III

38. Identify the correct sequence of
newspapers launched in India
I. Madras Gazette
II. Bombay Herald
III. Madras Courier
IV. Asiatic Mirror
(A) I, II, III, IV
(B) III, IV, II, I
(C) II, III, I, IV
(D) III, II, IV, I

39. Match List-I with List-II.
List-I List-II

Propounder Type of Journalism
a. Timothy cruse 1. Precision

journalism
b. Alan Chalkley 2. Public journalism
c. Philip Meyer 3. Development

journalism
d. Jay Rosen 4. Pack journalism

Codes :
a b c d

(A) 4 3 1 2
(B) 3 4 2 1
(C) 4 1 2 3
(D) 4 2 1 3

40. Match List-I with match List-II.

List-I List-II

Brand Ad Slogan

a. The Hindu 1. Made for each  other

b. Onida 2. Connecting people

c. Charms 3. Neighbour’s  envy

d. Nokia 4. Stay ahead of  times

Codes :

a b c d

(A) 4 2 1 3

(B) 4 3 1 2

(C) 4 1 2 3

(D) 3 2 1 4

41. Match List-I with List-II.

List-I List-II

Country News agency

a. Japan 1. Thomson  Reuters

b. Malaysia 2. Autara

c. USA 3. Kyodo

d. Indonesia 4. Bernama

Codes :

a b c d

(A) 1 4 2 3

(B) 3 1 2 4

(C) 4 3 2 1

(D) 3 4 1 2
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42. ��L>�-I<���"���L>�-II �
� �2
�)
� ��$�q

��WX -I ��WX -II
����
&����"�)��� �����,&���7��

a. ��)�+��2� 1. �5![�E

<6��O���� 	�DO(���	�D��

b. 	��.�O 0����05 &'(�0
 2. 	��)50���25 a

c. 	���
�<	�1�O(�0
 3. ?.�C^�.�1�O	
��P���
<6��O����

d. 0���	���>�� 4. 8
�"���2
���
[�
<6��O����

�� ��
#�������Y��	
:NZ�[�H

a b c d

(A) 4 1 2 3

(B) 1 2 3 4

(C) 3 1 4 2

(D) 4 3 1 2

43. ��L>�l�I�<���"���L>�l�II��
� �2
�)
� ��$%
��WX�_ I ������WX�_ II

a. *��A#�(� 1. < 0�2�E0��-9���
�� 1
��.��
 -1
��9�V


b. ��$	�DV50��(� 2. ��'+��250��(�
�� 1
��.��
 �� 1
��.��


c. 2��V50��(���� 1
��.��
 3. F0�J��"��� 1
��.��


d. (5��E��� 1
��.��
 4. ��'�� 25.�O����
c(
������>3e

�� ��
#�������Y��	
:NZ�[� :

a b c d

(A) 3 1 4 2

(B) 3 4 2 1

(C) 2 3 1 4

(D) 2 1 4 3

44. ��L>�l�I�<���"���L>�l�II��
� �2
�)
� ��$%
��WX�_ I ��WX�_ II

",#,������� ��9"����� �,&���7��

a. ��S ��� 1. �%�*��%�?�5�
b. [
\	�M�]��*^� 2. v%�o%�	��E���

? 3�D
c. ���
>�[�]	���� 3. ��������8�25 (���
d. ? 3���� 4. C��%��5	�M�

C(�]�
'��

�� ��
#�������Y��	
:NZ�[�:

a b c d

(A) 4 3 1 2

(B) 4 1 2 3

(C) 4 2 1 3

(D) 4 1 3 2

45. ��L>�l�I�<���"���L>�l�II��
� �2
�)
� ��$%
��WX�_ I ��WX�_ II
��#�R� ��R�

a. `�����)5[�E� 1. �
i�L(���
(�	���O�(
�1���

b. ���D�;1��� 2. ? �������E����
(�	���O�(
�1���

c. Q5���25O�>�� 3. 8
	�
��	
� [�
(�	���O�(
�1���

d. @5	���� 4. ? ����5O9�����
	�DO(� 
̂�#��� (�	���O�(
�1���

�� ��
#�������Y��	
:NZ�[�:

a b c d

(A) 2 1 3 4

(B) 3 1 4 2

(C) 2 4 1 3

(D) 4 1 3 2
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42. Match List-I with List-II.

List-I List-II
Development Propounder

approach

a. Participatory 1. Robert
development McNamara

b. Intermediate 2. Mahatma Gandhi
technology

c. Basic needs 3. E. F. Schumacher
approach

d. Grass-roots 4. Dennis Gonlet
development

Codes :

a b c d

(A) 4 1 2 3

(B) 1 2 3 4

(C) 3 1 4 2

(D) 4 3 1 2

43. Match List-I with List-II.

List-I List-II

a. Applied 1. Content analysis
research

b. Quantitative 2. Experimental
research research

c. Qualitative 3. Product research
research

d. Action research 4. Case study

Codes :

a b c d

(A) 3 1 4 2

(B) 3 4 2 1

(C) 2 3 1 4

(D) 2 1 4 3

44. Match List-I with List-II.

List-I List-II

Newspaper Former editor

a. The Hindu 1. C. R. Irani

b. Times of India 2. B. G. Verghese

c. The statesman 3. Dilip Padgaonkar

d. Indian Express 4. N. Ram

Codes :

a b c d

(A) 4 3 1 2

(B) 4 1 2 3

(C) 4 2 1 3

(D) 4 1 3 2

45. Match List-I with List-II.

List-I List-II

Author Book

a. Peter Hartley 1. Political

Communication

b. Daya Kishan 2. Interpersonal

Communication

c. John Gastil 3. Development

Communication

d. Thomas McPhail 4. International

Communication

Codes :

a b c d

(A) 2 1 3 4

(B) 3 1 4 2

(C) 2 4 1 3

(D) 4 1 3 2
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Read the following passage and answer the
questions from Question No. 46 to 50 :

Digital technology is re-writing the rules of

the marketplace. It is democratizing the

information environment, transforming the

asymmetry between sellers and customers.

Sellers have typically had greater access to

and control of market information and could

effectively set the terms, while customers

mostly relied on shortcuts such as brand

recognition, reputation and consumer advice

media. The internet row allows buyers to

compare prices and product attributes in

minutes, facilitated by consumer information

websites. Some sites encourage consumers

to name their prices-for airline tickets, hotels,

holidays and mortgages and see whether

suppliers respond. Possibilities for exchange

of information with other customers, about

anything of mutual concern from holidays to

healthcare, open up on the web. Beyond that

internet permits access to new worlds of user

and expert information about virtually

anything, and drastically lowers the costs of

retrieval, in time, money and prior

knowledge. At the same time the consumers

are offered considerably expanded choice.

Digital deregulated markets lower the costs

of entry for new producers and substantially

reduce, or make irrelevant, barriers of time

and space. The internet consumer can shop

any time and from any online country.

Increasingly consumers can demand move

precisely what they want. Customised trade,

formerly the province of wealthy elites is

becoming move widely possible, as digital

technology lowers the cost of manufacturing

‘batches of one’ in a kind of democracy of

goods.

46. Who controls the market, according to
the author ?

(A) Sellers

(B) Customers

(C) Information technology users

(D) Consumers

47. How does the internet help buyers ?

(A) Shortcuts to brand recognition

(B) Allows product comparison

(C) Supplier response

(D) Democratic space of opinion

48. What are the other benefits of Internet ?

(A) Booking of hotels

(B) Supplier demands

(C) Purchasing of airtickets

(D) Expert information

49. What is the scenario if digital
deregulated markets come into being ?

(A) Lower prices of products

(B) Prior knowledge of producers

(C) Entry of new producers

(D) No benefits of internet

50. Who controlled the customized trade
earlier ?

(A) Net users

(B) Wealthy people

(C) Consumers

(D) Expert customers
____________
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